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What is social media?

what?
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“Social Media is a group of Internet-based 

applications that build on the ideological and 

technological foundations of Web 2.0, and that 

allow the creation and exchange of 

User Generated Content.”
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User generated content

1. Published somewhere

2. Reasonably creative

3. Not professional*

(Kaplan & Haenlein, 2010)
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Basically,
anyone can publish.
(Whether or not that’s a good thing is anyone’s guess.)
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Why use social media?
That’s a really good question.

why?
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Social media in 
Australia

Almost 100% Internet access; 84% use the Internet every 

day, mostly at home (96%) or on public transport (43%)

79% have a social media profile (rising)

Twitter is returning to popularity (32%, rising); Instagram

(46%) and Snapchat (40%) also rising; LinkedIn use falling 

(24%)

Average number of Internet-enabled devices owned is 

three

Smartphones (81%, rising) are the most common means of 

Internet access; 99% of 18-25 year olds; 47% of 65+

29% had liked, shared or commented on a post about 

Donald Trump

Traditional media remain the most trusted news source 

(82%)

Telephone survey; n=800
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Promotion

Convincing people to come to your event or read 
your article or like your organisation…

/r/[topic] - /r/space, /r/biology, /r/everythingscience

Just your standard public Facebook events

why?
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Networking

Meeting other scientists & communicators

@realscientists, @iamscicomm, @biotweeps

(Also, @UWAresearch, weirdly.)

why?
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Outreach

Actually communicating science

CSIRO, National Science Week, National Geographic

why?



what? q&awhy? how?

Outreach

why?

https://www.youtube.com/user/enyay/featured
https://www.youtube.com/user/enyay/featured
https://www.youtube.com/channel/UCOGeU-1Fig3rrDjhm9Zs_wg
https://www.youtube.com/channel/UCOGeU-1Fig3rrDjhm9Zs_wg
https://www.youtube.com/channel/UCUHW94eEFW7hkUMVaZz4eDg
https://www.youtube.com/channel/UCUHW94eEFW7hkUMVaZz4eDg
https://www.youtube.com/user/thebrainscoop
https://www.youtube.com/user/thebrainscoop
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Research

Collecting data or finding participants

/r/samplesize, Twitter ads (yes, really.)

why?
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Research

(or just getting recommendations!)

why?
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Best practices for 
optimising your
social media
(Buzzword! Everybody drink.)

how?
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Be consistent!

Make a schedule and stick to it

Spread your content out evenly

Learn to use your platform’s scheduling tools

Decide on a tone and a style

how?
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Be persistent!

It takes time to build an audience.

If you sign up for a site, use it. 

Not everything is going to go viral.

how?
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Be interactive!

Nobody likes those accounts that just post their 

own stuff.

Share other people’s things

Be active in the comments

Follow users and tags you’re interested in

how?
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Be yourself!

(But like, a professional version of yourself)

Nobody likes those accounts that just spout 

corporate brand nonsense

It’s still supposed to look user-generated, even if 

you’re getting paid to do it.

how?
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To summarise

Know your purpose

Know your platform

Know your audience

Have fun!

q&a
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https://twitter.com/rockym93/lists/science

(feel free to subscribe, I won’t be weirded out, I promise)

q&a
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https://twitter.com/rockym93/lists/science
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Questions & discussion
rockwell.mcgellin@uwa.edu.au

@rockym93  ;)

q&a


